




H O W  W E  P E R C E I V E  I N F O R M A T I O N  N O W A D A Y S ?  





Your Daily Schedule?  
What statistics told us?  
More than 2.9 millions of emails burst out in every second 

世界上每秒鐘至少有290萬封電子郵件被發出 

More than 20 hours videos are uploaded in every minute 

每分鐘至少有20小時的視頻上傳至Youtube 

All in total 70000 billions hours collectively spent on facebook from human beings every month 

人們每個月約花7千億個小時在臉書上 

We only have 8 sec of focus left on social media  

現代人只有8秒的專注力 

WE ARE 

DIFFERENT 

NOW 



User Behavior Second Screen Culture 

Content Spread User on Demand 



What is Transmedia 
Storytelling? 

Transmedia storytelling (also known as transmedia narrative or multi-platform 
storytelling) is the technique of telling a single story or story experience across 
multiple platforms and formats using current digital adaptations. 



HOW ABOUT TRANSMEDIA MARKETING?  

f rom f i lm and t v  to  games  and d ig i ta l  media…  



Today’s transmedia is about creating, distributing, and 
marketing content simultaneously on air, online, in print, on the 

go, and on the ground. The  strategy is to integrate your 
narrative and content marketing into a single storytelling 

enterprise that transforms your audiences into ambassadors – 
co-creators, co-distributors, and co-marketers. 





The Narrative  

The first step was to produce and record a music video entitled ‘Dumb Ways 
To Die’. The video featured a cute song with morbidly ‘funny’ cartoon 
characters dying in ridiculous ways. It ended with a reference to the main 
point: railway safety. Therefore, the narrative effectively is that there are many 
‘dumb’, easily avoidable ways to die, and being hit by a train is one of 
these. 





Metro Trains found a 21% reduction  
in train station incidents (Brand News, 2013). 
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THE STORY CONTINUES… 





F R O M  G L O B A L  T O  R E G I O N A L  



Bring in Brand Value  

& Construct a unique  

story world 







Life is a journey ful l  of ups & owns 

 











B U D G E T ?  











All the case studies reviewed from this deck are all references from the internets and artist websites, to serve as references only.  

以上內容均為案例參考，照片以至錄像均為線上公開紀錄，出自藝術家及公司網站及錄像分享平台。 

The contents contained in this presentation is the exclusive property of sun mobile. any copying, re-purposing or re-formatting of the text, data, audiovisual materials or 

design data of this presentation without the express, prior written consent of sun mobile is strictly prohibited. we appreciate and thank you for your recognition of our 

intellectual property rights. 所有內容均為本公司之資料搜集，概念以及應用細節為本公司策略，禁止複製內容及設計。如有任何查詢應直接聯絡本公司，請尊重知識產權法。 

S M C  G R O U P  

T H A N K  Y O U  


