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“To make people feel good and look great.”

This straight-forward mission has served Giordano

well since 1981 in guiding its growth from a

manufacturer of casual clothing into a leading
international retailer of men’s, women’s and

children’s apparel.

Giordano International
A success since 1981

Today, we operate over 2,400 stores in more than

30 countries while continuing to develop and grow

the brands Giordano, Giordano Junior, Giordano
Ladies and BSX — truly illustrating our brand value

“World Without Strangers”.
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Traditional Retailing

 Offline Transaction



Traditional Retailing

 Logistic Flow: Single-Channel

Suppliers Warehouses Shops Consumers
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E-Commerce

 Online Transaction
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Third party platforms

ShopsSuppliers 

Warehouses

Consumers

E-Commerce
 Logistic Flow: Multi-Channel
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 Online/Offline Transaction

E-tailing
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E-tailing

Online 

Shopping

Online
Payment

Offline 

Shopping

Offline

Payment

 Logistic Flow: Omni-Channel

E-COMMERCE SHOW-ROOMING

WEB-ROOMING PHYSICAL 

STORES

The COMBINATION of Physical Stores and E-commerce
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E-tailing

Omni-channel

 Comprehensive Consumption Database 

• Acquisition of New Consumers 

• Effective Relationship Management with Existing 

Consumers 
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Independence

Dependence Interdependence

Physical store + E-commerce

1+1=2

Physcial store

1 
E-tailing

1+1>2

Conclusion
 Evolution of Retailing



Thank You!


